3aasneHue opraHusauu Public Relations
n o6paweHmne K CMU KacaTenbHO POCCMMCKOro BTOPXKEHUA B YKpauHy

OT umeHM nonbckoro cektopa public relations - Monbckoit Accoumaumm Public Relations
(PSPR), Accoumaumm AreHtcTe Public Relations (SAPR) un Accoumaumnn ®@upm Public Relations (ZFPR) -
eAUHOAYLWHO OCy}Xaaem becnpeuefeHTHbIM aKT, KOTOpPbIM ABAAETCA HanageHue Poccuiickoi
depepauun (nopgaepxmnsaemoe benapycbio) Ha cBo60AHYIO U He3aBUCUMYIO YKpauHy. B To ke
BPEMA Mbl BblipaKaem CONNAAPHOCTb C YKPAUHCKMM HApPOAOM M BCeMMU yKpauHLUamM, KoTopble
HaxogaTtca B Monbuwe. B nonbckom cektope PR pabotaeT mHoro natogein ¢ YKpauHbl. Mbl ¢ Bamuy,
H6ecnokommcs 3a cyabby Bawmx 6am3knx u gpysei B YKpauHe v 3a Bawy PoanHy!

Mbl KaTeropuyeckuM MpoTUB Pa3BA3bIBAHMA MOCKOBCKMM M MUHCKMM PEXMMOM BOWHbI B
EBpone, KoTopasa HapywaeT ¢yHAAMeHTaNbHble LEHHOCTM, TaKMe KaK YesoBeyecKas KW3Hb,
AEeMOKpaTua, Npaea YesoBeKa M 06LWEeCTBEHHOE L0BEepUe Ha MECTHOM U rN06anbHOM ypoBHAX. Mbl
pewunTenbHO ocy:Kaaem GaKT, UTo 3Ta BOHA BeAETCA Kak BOEHHbIMU CPeACTBAMU, TaK U CPeACTBMU
KOMMyHUKaumMmu. Poccuiicke 6oeBble AOEWCTBMA Ha Cylle M B BO34yXe COMNPOBOMKAAeT
Ae3nHPOPMaLMOHHAA M NCUXONOTMYECKasa BOMHA ¢ abCoOTHO HeAoMNYyCTUMbIM MCMNONb30BaHMEM B
BOEHHbIX LEeNAX aTaKylolMX CPeacTB KOMMYHMKauMW, KubepaTak M MacCOBOro MCMNO/b30BaHUA
“6oTtodepm”.

B YKpauHe BegETcA BOMHA C NpUMEHEHNEM TAXKeNol 6oeBolt TeXHUKK. Ho nponaraHaAnCTCKas
N nesnHGoOpPMaUMOHHAA BOMHA BeAETCA TaKXe B APYrMx cTpaHax, B Tom uyucne B Monbwe. Lenb
0e3MHPOPMALMOHHOM BOMHbI 3TO HE TOJIbKO MaHUNynAuMa ObOLWEeCTBEHHbIM MHEHUEM, HO
W 3anyrmBaHme rpa)kgaH cBoboAHbIX AeMOKpaTUYeCcKux cTpaH. MNMostomy mbl npusbiBaem CMU um
ny6anumucrtos, ocobeHHO aKTUBHbIX B COUMaNbHbIX ceTAX, 06paTUTb 0coboe BHMMaHWE Ha
Ae3nHpopmaumio, oCyLecTBAAeMYI0 POCCUIMCKUM arpeccopom, fake-news n npocum TuiaTeNnbHO
npoBepATb ¢GaKTbl: KaK MHGOPMALMIO C MECT BOEHHbIX OeNCTBUIM B YKpanHe, Tak M KacaloLLyrocs
nocneacTBUiA 3TOM arpeccum B SKOHOMMYECKON U coumanbHol cdepax.

Mbl TakXe obpaliaemca Ko Bcem cneumanunctam public relations 8 Poccun n benapycm c
npocbboii CBOMMM AEWCTBUAMM He TNOAAEPKMBATL BOEHHYKD arpeccuio  MpoTMB  cocesa
- HEe3aBMCMMOro rocyAapcTBa, KOTOPbIM ABASeTcA YKpauHa. Mbl TakKe npusbiBaem noabckue PR-
areHTCTBA M CNeuuannctoB Hawel npodeccunm yaoCTOBEPUTbCA, YTO OHM He paboTaloT Ha
opraHusauuMu, nNoAAEpMKMBAlOWME WAM HENOCPEACTBEHHO MpeAcTaBAAlOWME B Hallel CTpaHe
BOEHHbIE WHTEpPEecbl POCCUMCKOro arpeccopa. B AaHHbIX 06CTOATENbCTBAX Mbl CYMTaem 3TO
Henpuemnembim. Hactoawme public relations ocHOBaHbl UCKNIOUMTENbHO Ha NPABAE U YBAaXKEHUU
TaKMX LLeHHOCTEN, KaK yenoBeyeckasa Xu3Hb, cBoboga, aemokpatna u cysepeHutet. C 60/1bLOMN
TpeBoroi mbl Hab4aeM 3a 3cKanaumen 4eNCTBUIA, KOTOPble HapyLLAKOT 3TU LLEeHHOCTM NOCPeaCcTBOM
POCCUINCKOro HanaaeHua Ha YKpauHy 1 Ae3nHPOPMaLMOHHOM aKTUBHOCTU, HanpaBAeHHOW Ha apyrue
CTpaHbl M obuiecTBa. Bce Mbl Hageemcs, UTO 3Ta arpeccus U Ae3snHGopmMauma NPeKpPaTaTCa, U MUp
6yaeT BOCCTaHOB/EH.
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